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i1) Part A is compulsory, which carries 25 marks. In Part A, Answer all questions.
i11) In Part B, Answer any one question from each unit. Each question carries 10 marks
and may have a, b as sub questions.

(25 Marks

Illustrate the drfference between rural and urban market [
Discuss the Challenges in Rural Marketing Research. [
Discuss the objectives behind new product launch. [5]
Explain the role of regional brands in rural markets. [
State the role of Agrlcultural Marketrng 1mp0rtance 1n RM [

(50 Marks)

Explain the concept and importance of Rural Marketing and brief on Indian rural
economy. [10]
OR

[10],

Explain the different data collection tools for Rural Marketing Research.

Describe the rural business research tools in brief. [5+5]
OR
Discuss the importance and evolution of Rural Marketing Research. [10]

OR
Explain the stages in Rural Product Lifecycle and describe the additional Ps in rural
marketing. [10]
[10].
What are Rural Industry Products?
Explain the role of innovations in Rural Markets. [5+5]
OR
Discuss the role of e-governance for Rural India.
/Brief ortorganized tural marketing in-India. ST A [5+5%,
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